


Every year, during June and July, the IED Group offers intermediate and advanced courses in the fields 
of Fashion, Design and Visual Arts held in Milan, Rome, Venice, Florence, Barcelona and Madrid. These 
courses are held either in English or Spanish and generally last from three to four weeks. They are a per-
fect solution for those who desire to combine their spare time during holidays with a new stimulating ex-
perience. Following a precise methodology and guided by professors from the chosen field, students will 
experience the development of a project specific to their interests.

IED reservs the right to change any information contained herein without notice.

IED Summer Courses 2010
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IED Milano

 Furniture Design
 Jewellery Design
 Fashion Design
 Fashion Stylist
 Fashion Marketing
 Interior & Showroom Design

IED milano

Course objective: Milan is the heart of the 
Italian Design System, where cultural activities 
related to design evolution take place, the furnitu-
re system’s most celebrated businesses maintain 
a presence and the world’s top designers operate. 
This course introduces students to this system, 
informing them about current design trends and 
working with them to design scenarios for home 
décor with substantial emotional, expressive and 
sensorial value: furnishings, décor elements and 

accessories, rugs, ethnic and lighting elements. 
The course comprises lectures and workshops 
held by practising designers and visits to leading 
manufacturers’ showrooms.

Syllabus: Material Technologies, Historical 
Analysis of Furniture Design, Contemporary Ita-
lian Design Trends, Furniture Workshop, Guided 
Visits. 

admission REQUIREMENTS: final-year students of architecture, interior design, industrial design 
and new graduates
Duration:  3 weeks
Dates: 28th June – 16th July 2010

Furniture Design
Language:  English  

Course objective: This course aims to intro-
duce participants to the Italian Design System 
and current trends in interior design. Students 
will design high-level showrooms and shops, in-
terpreting brand and product standards through 
sensorial perception and expressive values. The 
project focuses on the showroom’s layout, on the 
arrangement and illumination of the products 
and on the materials, colours and finishing used 
to generate the space and the décor elements. 

The course comprises lectures and workshops 
held by practising designers and visits to leading 
manufacturers’ showrooms.

Syllabus: Visual Merchandising, History & 
evolution of commercial spaces, Contemporary 
Italian design trends, Interior & shop design wor-
kshop, Guided visits.

Admission requirements: final-year students of architecture, interior design, industrial design 
and new graduates.
Duration:  3 weeks
Dates: 28th June – 16th July 2010

Interior & Showroom Design
Language:  English 
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IED milanoIED milano

Course Objective: the course aims to teach 
students how to develop a brand diagnosis using 
a series of analysis tools.

Syllabus: Trends and sociology, The fashion 
system, The technology of materials, Marketing 
and market research, Fashion brand management, 

Distribution channels, Licensing, Web marketing, 
Communication, Advertising and Integrated 
Communication, Visual Merchandising, Sales Te-
chniques, Final presentation of a brand diagnosis 
developed by group participants: conclusion, key 
success factors.

Admission requirements: none, but an interest in marketing is helpful.
Duration:  3 weeks
Dates: 28th June – 16th July 2010

Fashion Marketing
Language:  English  

Course Objective: the course aims to teach 
how to design a fashion collection by conducting 
a series of theoretical and practical lessons. The 
course analyses the evolution of the fashion mar-
ket, taking a particular interest in style trends for 
the years 2010-2011. The course also introduces 
the concept of co-ordination and includes the 
study of styling techniques.

Syllabus: Introduction to Collection Design, 
Collection and Co-ordination Design, Doing Re-
search, Milan Ground Research, Styling, Intro-
duction to Marketing, Introduction to Communi-
cation, Final presentation of a fashion collection 
design.

Admission requirements: none, but an aptitude for design is helpful.
Duration:  3 weeks
Dates: 28th June – 16th July 2010

Fashion Design
Language:  English  

Course Objective: the aim of this course 
is to introduce styling, analysing all its aspects 
and requirements, from creating and launching 
a styling project, studying leading fashion photo-
graphers’ impact on society, the nature of trends 
and how they are transmuted into signs to the 

role, profile and contents of the international me-
dia and practical techniques of selection, compo-
sition and layout. 
Syllabus: Styling Techniques, History of Fas-
hion Photography, Trends (Milan ground re-
search), Fashion Publications, Shooting.

Admission requirements: none, but an interest in visual communication is helpful.
Duration:  3 weeks
Dates: 28th June – 16th July 2010

Fashion Stylist
Language:  English 

Course objective: the course aims to teach 
students how to conceive and design a jewellery 
collection by conducting a series of theoretical 
and practical lessons. The course analyses the 
evolution of jewellery, taking a particular interest 
in style trends for the years 2010-11.

Syllabus: Introduction to jewellery collection 
project, Jewellery collection project, Presenta-
tion of trends, Introduction to jewel modelling 
with the Rhinoceros 3D program, Final presenta-
tion of a jewellery collection project.

Admission requirements: none, but an aptitude for design is helpful.
Duration:  3 weeks
Dates: 28th June – 16th July 2010

Jewellery Design
Language:  English 
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IED firenze

Course objective: The aim of the course is 
to provide an overview of visual merchandising 
in a fashion retail context teaching its fundamen-
tal principles, inspiration and techniques, such as 
increasing in-store customer traffic and guiding 
customers to browse through merchandise place-
ment and store layout. In the focus on lifestyle in-
teriors and window-dressing, students acquire an 
understanding of design concepts, design skills, 
presentation, company branding and practical 

techniques, while learning practical skills, using 
methods and products for table-top presentations, 
display compositions and how to communicate 
with consumers. The final project will be an insta-
llation design for a shop in central Florence.

Syllabus: Visual Language & Creativity Tech-
nique, Fashion Marketing, Communication and 
Semiotics, Visual Merchandising Lab, Branding, 
Final Work 

admission requirements: none
Duration:  3 weeks
Dates: 5 th- 23rd July 2010

Visual Merchandising
Language:  English  

Course objective: 
This course aims to teach traditional leathercraft 
techniques to enable you to think creatively and 
customise your work. 

Syllabus:
Week 1 | IED Florence Campus: colour technolo-
gy, technology of materials, fashion illustration, 
introductions to CAD and to shoe & bag design, 
guided tours to craft studios and leather shops in 
Florence

Weeks 2-4 | Workshops with master craftsmen 
in the world-famous Scuola del Cuoio. Activities 
include caring for and using tools, learning about 
the various types of leather, their qualities, uses 
and suitability for samples made during the cour-
se, pattern-cutting techniques and preparing 
components, preparing leather and processes for 
accessories, producing patterns, standards and 
sectional patterns, preparing to stitch the upper 
together. 

admission requirements: none
Duration:  4 weeks
Dates: 29th June – 23rd July 2010

Leather Design
Language:  English / in collaboration with Scuola del Cuoio

IED Firenze

 Visual Merchandising
 Leather Design
 Fashion Events & PR
 Graphic Design
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IED firenze

Course objective: A Fashion Event Mana-
ger is involved in planning and curating fashion 
shows, launching new products or brands, store 
openings, corporate events etc. Managing PR 
also involves establishing connections with con-
sumer and fashion, accessories, style, apparel 
and market editors at trade magazines, newspa-
pers and websites worldwide. This course provi-
des an overview of all these processes and aims 
to enable students to develop a wider understan-
ding of all aspects of promotion in the fashion 

industry, the concept of fashion as a vehicle of 
cultural communication, the professional orga-
nisation of fashion promotion and the language 
and techniques used in this field.

Syllabus:  Communication and Fashion, Com-
munication and PR, Fashion Events, Internet & 
fashion, Fashion Journalism, Branding, Com-
munications & Advertising, Strategic Planning, 
Final Work 

admission requirements: none
Duration:  3 weeks
Dates: 5 th- 23th July 2010

Fashion Events & PR
Language:  English  

Course objective: The three-part course 
aims to provide a concise experience of Visual 
Communication in Italy, first studying Italian gra-
phic design in relation to the international scene, 
from its prolific past to contemporary design and 
the IT revolution, with studio visits, meetings with 
designers and case histories. Next come tools, pro-
fessional software, image management, layout, de-
veloping interactive presentations and animation 

and essential manual skills, followed by a works-
hop with input from various designers: communi-
cation for promoting and improving a region, its 
distinctiveness, values, roots, traditions, vocation 
and prospects for development. 

Syllabus: Colour, Introduction to typography 
and page layout, Elements of general semiotics, 
History of Graphics and Design

admission requirements: none, but an interest in visual communication is helpful.
Duration:  3 weeks
Dates: 12th - 30th July 2010

Graphic Design
Language:  English  

IED Cagliari

 Italian Lifestyle & Design
 Garden & Landscape Design
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IED Roma

 Language & Design Experience

Course objective: Why is Italian style so 
successful and timeless? How much is legend 
and how much is reality of form and function? 
Learn to understand why this style is renowned 
in fashion, design, food and hospitality. 
“Made in Italy”: the brand that identifies products 
and keeps them in the public eye, driven by in-
novative firms that win international markets by 
improving their creative ideas, production and 

manufacturing processes.
Students will be immersed in local culture and 
traditions, where they will develop skills and 
acquire methodologies to make them successful 
all over the world.

Syllabus: Introduction to Made in Italy, Fas-
hion & design system, Food and hospitality de-
sign, Pop Italian Culture project

IED cagliari

requirements for admission: course open to English-speaking students, especially those who 
have just completed high school.
Duration:  2 weeks
Dates: 5th – 18th July 2010

Italian Lifestyle & Design
Language:  English  

Course objective: This course aims to provi-
de innovative education in outdoor space design, 
to improve the value of gardens and landscaping 
by restoration, green design and water garden 
design.

Syllabus:
Botany and landscape ecology: plants combine 
with passion to produce dynamic landscapes. 
Art, gardens and landscaping: garden design 
past and present. Provides the know-how neces-

sary to cater for the needs, goals and desires of 
garden users and owners.
Design techniques: trends, lighting, furniture, 
drainage and irrigation.
Sustainability and the environment : introduc-
tion to environmental sustainability and basic 
concepts of ecology, ecosystems, communities 
and territory.
Wondergarden: the world’s most innovative gar-
dens; final student garden design project.

Admission requirements: this course targets final year or newly graduated students in 
Architecture or Engineering.
Duration:  2 weeks
Dates: 21st June - 4th July 2010

Garden & Landscape Design
Language:  English 
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IED Venezia

 Fashion & Luxury Design
 (Digital) Photography
 Contemporary Venice: 

	 Art, Fashion & Design
 2-weeks Boat

IED roma

Course objective: IED Rome offers a three-
week full immersion course in Italian language 
and style, in a world capital of art, crossroads of 
culture and thriving cosmopolitan city. In addi-
tion to studying the language, participants get an 
insider’s view of a range of creative disciplines, 
from film and photography to visual arts, fashion 
and architecture. The programme also covers de-
sign theory and planning, with visits to advertising 
agencies, design firms and fashion studios.

Syllabus: The Italian Design System, Fashion 
in Italy, History of Italian Cinema, Elements of 
Graphic Design, Photography, Fashion System, 
Guided visits to advertising agencies, design firms 
and fashion studios.

admission requirements: an intensive Italian language course in Rome for lovers of design, 
fashion, graphic arts, film, photography. 
Duration:  3 weeks
Dates: 5th – 23rd July 2010; 30th August - 17th September 2010

Language & Design Experience
Language:  Italian with English tutor  
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Course objective: The course provides an 
intense grounding in design and how it relates 
to the city of Venice, world-famous for its monu-
ments, the wealth of its history and culture and 
their effects on design, fashion and art. A perso-
nal look at Venice introduces students to many 
hidden and unknown facets, presenting innova-
tive ideas and projects to build on their creativity. 
The final project is a macro-venture for and about 
Venice, in which photography, fashion, product 

and graphic design all work together to study the 
city’s potentials and characteristics, the wealth of 
its past and of its present.

Syllabus: Contemporary Culture, Visual Com-
munication – How have the languages of com-
munication changed? Workshops – Photography, 
Design, Fashion, Graphics, Guided visits to mu-
seums, galleries and historical venues. 

admission requirements: none, but an interest in and understanding of design and art are 
helpful.
Duration:  3 weeks
Dates: 28th June – 16th July 2010

Contemporary Venice:
Art, Fashion & Design
Language:  English  

IED veneziaIED venezia

Course objective: This course aims to teach 
students about the Italian fashion system. After 
an introduction to Made in Italy, students choose 
whether to create their own collection in line with 
the schemes and trends of contemporary fashion, 
using the acquired know-how, or to concentrate 
on luxury design and its specific dynamics and 
production (accessories, clothing, jewellery). Ve-
nice is perfect for projects supported by trend 
research, colour analysis and study, material in-

novation and new designers working in fashion 
and luxury: both themes are analysed in terms of 
marketing and communication strategies, wor-
king with real-world companies.

Syllabus: History of Fashion, Textile – new ma-
terials, Design – a collection from idea to form, 
Trend portfolio, Marketing – luxury positioning, 
Jewellery and accessory design

admission requirements: primarily for final-year students reading fashion; the school may 
admit others.
Duration:  3 weeks
Dates: 28th June – 16th July 2010

Fashion & Luxury Design
Language:  English  

Course objective: This course aims to teach 
students how to move strategically in the multi-
coloured world of photography. Starting from an 
understanding of its traditional foundations, it 
then encompasses the modern digital technolo-
gy that has been introduced in recent years. The 
lessons also concentrate on video and CD Rom 
imaging, hosting several renowned specialists in 
this field. Days spent in full immersion, discus-
sing technical and theoretical aspects, alternate 

with workshop days, when students are assigned 
projects, so as to gain familiarity with tackling 
the technical and expressive issues they will find 
in the professional field. 

Syllabus: Image and its history, How to deve-
lop a visual culture, Project, Image Expression, 
Lab, Management

NB - students should bring their own digital 
cameras.

admission requirements: none, but an interest in and understanding of photography are 
helpful.
Duration:  3 weeks
Dates: 28th June – 16th July 2010

(Digital) Photography
Language:  English 

Course objective: You can spend two weeks 
in Venice learning about yacht design and you 
will build a small wooden boat. 
After a brief introduction to boat design and lof-
ting techniques the participants will dedicate 
their time to the construction and fit out of two 
wooden boats. Therefore you will learn a lot by 
doing (tacit). During the final weekend you will 
sail the boat to celebrate the success.

For participants interested in Sailing Boats and/
or traditional Venetian boats rigged “al terzo”, a 
mid term weekend course in sailing can be orga-
nised. The sailing course is not included in the 
Tuition fee.
Syllabus: Project Evaluation, Lofting of Sec-
tions (1:1 scale), Setup of Construction Frames, 
Building the Structural Backbone and Hull Plan-
king, Painting & Finish, Rigging and Sea Trials. 

admission requirements: primarily for final-year students reading design and serious 
amateurs; the school may admit others as well.
Duration:  2 weeks
Dates: 28th June – 9th July 2010

2-weeks Boat
Language:  English 
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IED Madrid

 Personal Shopper
 Patrocinios y Eventos, 

	 herramientas estratégicas
 Total Design Summer 

	 (Español)
 Decoración y Estilismo 

	 de Interiores
 Diseño de Espacios Efímeros
 Iniciación a la Escenografía
 Total Design Summer (English)
 Introducción a la Fotografía
 Jewellery Design

 Arquitectura y Diseño 
	 en Madrid y Barcelona
 Introducción al Arte, Cultura 

	 y Diseño en Madrid y Barcelona

IED MADRID

La organización de un evento, independiente-
mente de su tamaño y configuración, exige una 
gestión integral de de su desarrollo teniendo en 
cuenta las distintas fases y áreas que comprende. 
Desde su proyección hasta su implementación, el 
evento debe planificarse tanto a nivel estructural 
y de producción como a nivel de marketing, te-
niendo en cuenta tanto los aspectos comerciales 
y de explotación (patrocinio) , como los comuni-
cacionales y de imagen (proyección mediática 

convencional y publicity). Con este curso el pro-
fesional alcanzará la visión global necesaria del 
evento y su gestión para obtener los objetivos 
planteados.
La metodología del curso está basada en clases 
teórico-prácticas interactivas, workshops, el aná-
lisis de proyectos, campañas y acciones de comu-
nicación reales. Participarán profesionales refe-
rentes del mundo de los medios y la empresa.

REQUISITOS DE  admisiÓn: enviar currículum y carta de admisión por email a info@madrid.ied.es
Duración:  3 semanas
fechas: del 6 al 23 de julio 2010  

La estética y el estilo personal se han convertido 
en la tarjeta de presentación que, si acertamos en 
la elección, nos sitúa en posición favorable tanto 
en el ámbito interpersonal como en el profesio-
nal. La figura del Personal Shopper surge ante 
la demanda, cada día, de más particulares que, 
por falta de tiempo o por sentirse perdidos ante 
la enorme oferta en el vestir y la presión por estar 
a la última, se ven en la necesidad de contratar a 
un profesional que encontrará el estilo adecuado 

o la prenda más exclusiva. El realizar una com-
pra satisfactoria con unos objetivos estéticos y de 
imagen estudiados nos adentra en el apasionante 
mundo del personal shopper, una profesión con 
gran futuro que ya se encuentra entre las más de-
mandadas y con una de las más altas remunera-
ciones del sector del estilismo y la moda. 
La metodología del curso está basada en la prác-
tica desde el primer día. 

REQUISITOS DE  admisiÓn: enviar currículum y carta de admisión por email a info@madrid.ied.es
Duración:  3 semanas
fechas: del 5 al 23 de julio 2010  

Personal Shopper
Idioma: Español

Patrocinios y Eventos, 
herramientas estratégicas
Idioma: Español
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IED MADRID

Los diseñadores nos ocupamos del espacio, la 
luz, el color, el orden, la proporción… Nos ocupa-
mos, en realidad, de la búsqueda de un espacio 
ideal para una función específica. La investiga-
ción y la reflexión sobre las múltiples relaciones 
del sujeto con su entorno espacial permitirá pro-
yectar espacios, prototipos, elementos propios de 
Arquitectura Interior.  La metodología aúna los 
conocimientos teóricos con la práctica, haciendo 
uso del análisis, la valoración y la reflexión como 

instrumentos del proceso creativo. Investigar y 
experimentar con los elementos para establecer 
relaciones espaciales y funcionales, realizando 
aplicaciones prácticas en el ámbito proyectual.

Contenidos del curso: Dibujo artístico re-
lacionado con el interiorismo, Historia del mue-
ble y las artes aplicadas, Diseño grafico, Autocad, 
Paisajismo y Proyecto.

REQUISITOS DE  admisiÓn: enviar currículum y carta de admisión por email a info@madrid.ied.es
Duración:  3 semanas
fechas: del 5 al 23 de julio 2010  

El curso se divide en  tres áreas donde el alum-
no adquirirá la metodología de los procesos de 
diseño y el manejo de las herramientas necesa-
rias para poder abordar un proyecto transversal 
y tener la posibilidad de conocer los diferentes 
pasos que conlleva un proceso creativo multidis-
ciplinar.
I. Workshops impartidos por expertos profe-
sionales, quienes inculcarán al alumno los cono-
cimientos necesarios para el estudio y el desarro-
llo del ejercicio creativo.

II. Visitas culturales durante los fines de sema-
na a los mejores museos de la ciudad como com-
plemento a su formación en las áreas de diseño. 
III. Proyecto: como proyecto final se reali-
zará un trabajo común de 20 horas de duración 
entre las diversas áreas creativas. Se crearán di-
ferentes equipos con un mismo objetivo y se pro-
fundizará en el proceso metodológico para crear 
un proyecto mucho más profundo y conceptual.

REQUISITOS DE  admisiÓn: enviar currículum y carta de admisión por email a info@madrid.ied.es
Duración:  3 semanas
fechas: del 5 al 23 de julio 2010  

Total Design Summer
Idioma: Español  / Con Arnaud Maillard, Tomás Alía, Bernard Bréchet y Diego Abad

Decoración y Estilismo 
de Interiores
Idioma: Español

Objetivo del curso: idear y resolver la 
creación de un espacio escenográfico, asimilar y 
manejar en el diseño los conocimientos teóricos 
y prácticos adquiridos en el curso. Realizar la do-
cumentación necesaria para llevar a cabo un pro-
yecto y trasmitir el diseño visual y verbalmente 
de una forma clara y estructurada al resto del 
equipo artístico. Adquirir y aplicar el vocabula-
rio técnico específico para la comunicación con 
los demás sectores implicados en los proyectos 
escenográficos.

Programa: en la Escenografía,  Arte y técni-
ca confluyen, al mismo tiempo, sobre el espacio 
escénico en los espectáculos en vivo, instalacio-
nes, exposiciones. Concebir una escenografía 
requiere del escenógrafo no sólo una lectura 
propia sino la capacidad de estructurarla visual 
y verbalmente puesto que tendrá que saber trans-
mitirla al resto del equipo artístico (director, ilu-
minador, figurinista etc.) y al equipo técnico que 
construya y realice esa idea.

Objetivo del curso: el curso en diseño de espacios 
efímeros es eminentemente práctico, apoyado en 
ejemplos reales. El alumno deberá aprender a do-
minar los procesos para llevar a cabo un proyec-
to de espacio efímero.

Programa: un espacio efímero es un espacio 
flexible, de fácil transformación y capaz de aten-
der a necesidades de corto plazo para empresas 
(stands comerciales, eventos promocionales, pre-
sentaciones de productos), instituciones (even-

tos, exposiciones, actos), demostraciones sociales 
(fiestas), actos culturales (escenarios), instalacio-
nes, etc. Durante el curso, el programa cubrirá 
todas las fases de desarrollo del proyecto:
• Conceptualización de la idea creativa.
• Representación para su presentación al cliente 
	 y venta. Presupuesto.
• Desarrollo del proyecto técnico para la 

producción en talleres.
• Planificación de montaje y desmontaje.

IED MADRID

REQUISITOS DE  admisiÓn: enviar currículum y carta de admisión por email a info@madrid.ied.es
Duración:  3 semanas
fechas: del 5 al 23 de julio 2010  

REQUISITOS DE  admisiÓn: enviar currículum y carta de admisión por email a info@madrid.ied.es
Duración:  3 semanas
fechas: del 5 al 23 de julio 2010  

Diseño de Espacios Efímeros
Idioma: Español

Iniciación a la Escenografía
Idioma: Español
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IED MADRID

Course objective: students will learn the 
methodology of the design process and how to 
use the tools necessary to carry out a multidis-
ciplinary project, familiarising themselves with 
the various different steps of a multidisciplinary 
creative process.

Syllabus: students will develop their creative 
abilities through intensive 24-hour experimen-
tal workshops in fashion design, product design 

and graphic design, conducted by experts, who 
will instil students with the knowledge necessary 
for studying and developing creative exercises.
At weekends, students will attend guided visits 
to the city’s best museums, complementing their 
education in design. Madrid offers one of the 
most important museum itineraries in the world: 
the Prado Museum, the Reina Sofía Art Centre 
and the Thyssen-Bornemisza Museum.

admission requirements: none: a wish to build on an artistic education under the direction of 
experienced professionals is helpful.
Duration:  3 weeks
Dates: 5th - 23rd july, 2010

Total Design Summer
Language: English  / With Arnaud Maillard, Hiroshi Tsunoda and Thomas Steinborn

Objetivo del curso: los alumnos obtendrán las 
herramientas básicas para desarrollar sus capa-
cidades fotográficas además de conocer prácti-
camente los diferentes campos del mundo de la 
imagen. El objetivo final es dar una visión global 
de la fotografía y de cómo es la profesión del fotó-
grafo actual.

Programa: Este curso de verano quiere acer-
car los alumnos al mundo de la fotografía, desa-
rrollando sus capacidades creativas a través de 
seminarios teóricos y de talleres prácticos. Los 
alumnos aprenderán los fundamentos de la fo-
tografía, la concepción de una idea, la investiga-
ción, el utilizo de la cámara con sus componentes 
y experimentarán proyectos de moda, publici-
dad, belleza, arte, reportaje y retrato.

REQUISITOS DE  admisiÓn: enviar currículum y carta de admisión por email a info@madrid.ied.es
Duración:  3 semanas
fechas: del 5 al 23 de julio 2010  

Introducción a la Fotografía
Idioma: Español

Course Objective: the course aims to help 
students understand the importance of research 
and manufacturing as processes, as well as de-
sign, training students to face design challenges 
arising from environmental necessities – regar-
dless of whether they are familiar with the tech-
niques of craftsmanship and industrially-ma-
nufactured jewellery – while still maintaining a 
competitive balance between quality and price.

Syllabus: the creation of jewellery has become 
increasingly relevant to industrial design and fas-
hion in recent year, evolving from using expensi-
ve materials (precious stones and metals) to less 
costly materials that can become very attractive 
when modified using a variety of technologies, 
due to innovations in design, manufacturing and 
production techniques.

admission requirements: preferably graduates in fine arts, product engineering and 
craftsmanship interested in jewellery creation and innovation.
Duration:  3 weeks
Dates: 5th - 23rd july, 2010

Jewellery Design
Language: English

IED MADRID
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IED Barcelona

 Exhibit Design
 Accessories Design
 Coolhunting & Fashion Trends
 Introducción al Eco Design
 Ilustración de Moda
 Diseño de Moda
 Moda y Visual Merchandising
 Advertising Design
 Introducción al Diseño 

	 de Espacios Interiores 
	 Contemporaneos

 Arquitectura y Diseño 
	 en Madrid y Barcelona
 Introducción al Arte, Cultura 

	 y Diseño en Madrid y Barcelona

Presentation: accessories represent today an 
increasingly important dimension in the fashion 
world. They are fundamental elements that can 
define personality and individual taste, and show 
the lifestyles of the times. Apart from expressing 
the uniqueness of a style through accessories, they 
have always been highly functional objects. Befo-
re people used cloth they already had accessories. 

METHODOLOGY: students will analyse factors 
as curatorial strategies, locations, content, bud-
get and convert them into driving forces for the 
design. Students will be guided from the initial 
stages of conceptualisation of the design, through 
the design development process, to the final rea-
lisation of the projects in model form (which can 
be enhanced with lighting / photography / Pho-
toshop etc.) focusing on expression and personal 
development in a rigorous and coherent manner.

Presentation: the objective of the Exhibit De-
sign course is to critique the generalized rules and 
operations based on geometric guidelines. The 
studio will analyse specific patterns in order to un-
derstand each organisation’s inherent properties 
and potential. These findings will be transformed 
into 3-dimensional design applications that are 
unconventional, challenging and exciting. The pri-
mary tool used in the studio will be physical mo-
delmaking culminating in an exhibit installation.

METHODOLOGY: students will analyse factors 
such as curating strategies, locations, content, bud-
get and convert them into driving forces for the 
design. Through discussion, debate and reference 
they are encouraged to investigate and research in 
the fields of art, design, architecture and publicity. 
Students will be guided from the initial stages of 
conceptualisation of the design, through the design 
development process, to the final realisation of the 
projects in model form. 

IED barcelona

ADMISSION REQUIREMENTS: students must be either graduated or currently attending the final two 
years of their studies in Architecture, Interior Design or Industrial Design.
DURATION: 4 weeks
dates: 5th - july 30th 2010

ADMISSION REQUIREMENTS: students must be either graduated or currently attending the final two 
years of their studies in Architecture, Interior Design or Industrial Design.
DURATION: 4 weeks
dates: 5th - july 30th 2010

Exhibit Design
Language:  English  

Accessories Design
Language:  English 
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PresentaciÓn: el curso tiene como objetivo 
definir los elementos básicos del diseño sosteni-
ble. Los estudiantes aprenderán a concebir el pro-
ducto según criterios de diseño, elaboración, uso 
y disposición final (cuando su vida útil termina), 
teniendo en cuenta el impacto medioambiental y 
la optimización de los recursos naturales y artifi-
ciales, el bienestar y la calidad de vida.

•	Introducción al concepto de diseño sostenible
•	Historia del diseño sostenible
•	Lenguaje de diseño sostenible
•	Herramientas diseño sostenible 
•	Responsabilidad social, ética.
•	El rol del diseñador
•	Consumo e responsabilidad del diseñador.
•	Biónica
•	“Los eco materi

Presentation: by definition a coolhunter is a 
young urban investigator who assists market re-
search companies in discovering what products, 
music, design, culture and technology are consi-
dered “cool” in cities around the world. Together 
the coolhunters and the agencies they work for are 
able to provide their client with current trends and 
even predict future ones. The characteristics of an 
effective coolhunter are a sharp eye, neutrality, ex-
cessive curiosity. 

METHODOLOGY: the course attempts to give 
its participants the coolhunting knowledge and 
tools necessary to work as a freelance or in-house 
coolhunters capable of investigating, analyzing, 
interpreting and presenting trends to clients. Par-
ticipants will learn the terminologies and theory 
related to trends and coolhunting but most impor-
tantly they will practice its methods in the streets 
of Barcelona, currently one of the worlds “coolest” 
cities.

IED barcelona

ADMISSION REQUIREMENTS: an interest in the field of new trends. A background in fashion, textile 
or other areas of design is recommended. 
DURATION: 4 weeks
dates: 5th - july 30th 2010

A quien va dirigido: estudiantes de Arquitectura, Interiorismo o del campo de diseño (gráfico, 
industrial, etc.) interesados en profundizar en el proyecto del espacio interior o profesionales que por 
razones laborales precisan de esta especialización para enfrentarse de maner 
Duración:  4 semanas
fechas: del 5 al 30 de Julio 2010

Coolhunting & Fashion Trends
Language:  English  

Introducción al Eco Design
Idioma: Español

PresentaciÓn: el curso proporciona una 
visión nueva del diseño a través de lecciones 
prácticas y teóricas con un enfoque creativo y es-
timulante. Su objetivo es aproximar el alumno al 
mundo de la moda de una forma motivadora y di-
vertida, con nuevos retos para la experimentación 
y la finalidad de desarrollar un proyecto amplio y 
claro.

METODOLOGIA: la estructura del curso se basa 
en trabajar alrededor de un tema desarrollándolo 
en una prenda, su propia construcción, patrón, 
posterior realización, al mismo tiempo viene arro-
pado con clases de introducción a las tendencias, 
la visión del estilismo en la moda, la ilustración 
con técnicas mixtas y la elaboración de un visual 
diary. 

IED barcelona

A quien va dirigido: se dirige a estudiantes procedentes de las Escuelas de Diseño de Moda, o que 
quieren tener una relación cercana en el sector.
Duración:  4 semanas
fechas: del 5 al 30 de Julio 2010

Presentation: the main objective of this 
course is to develop the ability to interpret ideas 
and concepts with images through the most 
creative solutions for the creation of imaginati-
ve illustrations. The students will experiment 
with various techniques to create work with an 
emphasis on their personal style. 

Methodology: the work is based on ideas/
concepts, exploring the creative process with 

visual metaphors through various artistic me-
diums. Starting with a brainstorming session 
and placing special emphasis on experimental 
rough sketches and the use of creative inventive 
mediums, the course closes with the digitaliza-
tion of the projects that have been carried out.  
The course is divided in two equally important 
parts:  the review and analysis of significant illus-
trations,  and the hands-on work. 

ADMISSION REQUIREMENTS: This course is aimed at illustration, drawing and visual arts students 
who wish to create and produce pictorials or illustrations.
DURATION: 4 weeks
dates: 5th - july 30th 2010

Illustration: Idea, Concept 
and Image
Language:  English 

Diseño de Moda
Idioma: Español
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PresentaciÓn: el objetivo de este curso es 
compartir, entender y elaborar el trabajo publi-
citario de la mano de profesionales del sector de 
primer orden. No es sólo conocer las experiencias 
de los docentes, sino también aplicarlas en un pro-
yecto con un cliente real y representativo de la ciu-
dad. Es trabajar y experimentar la comunicación 
publicitaria y el diseño gráfico en la escuela y en 
la calle.

METODOLOGIA: el curso está estructurado al-
rededor de un proyecto para un cliente real. Las 
asignaturas, teóricas y prácticas, refuerzan los 
conocimientos de las áreas fundamentales de la 
comunicación publicitaria.

PresentaciÓn: el objetivo del curso es dotar a 
los alumnos de conocimientos y habilidades para 
organizar un “punto de venta” mediante el análi-
sis del producto, formas de presentación, estudio 
del montaje y la exposición de la mercancía. Tam-
bién se tratan los principios fundamentales de las 
estrategias del marketing y su aplicación, las pau-
tas del “fashion marketing” y la figura del product 
manager. 

METODOLOGIA: el programa consta en una 
parte conceptual, con las intervenciones de los 
diversos profesionales que toman parte en el pro-
ceso de elaboración de un visual merchandising y, 
paralelamente, una parte práctica en la que se de-
sarrollará un caso de estudio donde los alumnos 
aplicarán los conocimientos que vayan adquirien-
do.

IED barcelona

A quien va dirigido: el curso está dirigido a todos los interesados que tengan conocimientos, 
estudios de moda y marketing ó experiencia laboral en el campo de la moda, en tiendas o afines.
Duración:  4 semanas
fechas: del 5 al 30 de Julio 2010

A quien va dirigido: está abierto a estudiantes de publicidad o diseño gráfico; así como también a 
profesionales de estos sectores que deseen profundizar en el conocimiento de los aspectos relacionados 
con el mundo de la comunicación.
Duración:  4 semanas
fechas: del 5 al 30 de Julio 2010

Moda y Visual Merchandising
Idioma: Español

Advertising Design
Idioma: Español

IED barcelona

PresentaciÓn: Este curso es un acercamiento 
teórico y práctico a las principales herramientas 
de investigación y reflexión sobre las múltiples y 
profundas relaciones que vinculan al ser humano 
con el espacio interior contemporáneo.Gracias a 
las amplias perspectivas que ofrece la cultura ac-
tual y las experiencias artísticas más novedosas, 
el curso trata de superar los antiguos esquemas 
desarrollados bajo el concepto de “decoración de 
interiores” para abordar desde la perspectiva de la-
boratorio, una investigación que pretende ser crea-
tiva y actual sobre el diseño de espacios interiores. 
Para ello proponemos una introducción sobre los 
conceptos teóricos que consideramos principales 
en la práctica actual y una serie de herramientas 
prácticas que pueden ayudar a develar diferentes 
posibilidades y caminos profesionales futuros.

METODOLOGIA: el curso se articula a partir 
de tres ámbitos de investigación proyectual que 
se introducen en forma autónoma y suman la ex-
periencia desarrollada en cada una de las etapas 
anteriores: las diferentes formas de interpretar y 
producir el espacio interior contemporáneo, los 
objetos autónomos en el espacio interior y los atri-
butos que generan para modificarlo, los diferentes 
superficies materiales que terminen de definir los 
espacios y objetos que se generaron con anterio-
ridad.

A quien va dirigido: Estudiantes de Arquitectura, Interiorismo o del campo de diseño (gráfico, 
industrial, etc.) interesados en profundizar en el proyecto del espacio interior o profesionales que por 
razones laborales precisan de esta especialización para enfrentarse de manera eficaz al mundo laboral. 
En ambos caso se pide conocimientos de diseño a nivel profesional o académico y conocimientos básicos 
de AUTOCAD y tratamiento de imagen.
Duración:  4 semanas
fechas: del 5 al 30 de Julio 2010

Introducción al Diseño 
de Espacios Interiores 
Contemporaneos
Idioma: Español
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